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THE FOUNDER

GIULIO DI SABATO
Born in Umbria, Giulio Di Sabato begins his 

studies in the same Italian region, then he 

moves to Rome to continue his education at 

the prestigious San Giuseppe de Merode high 

school, where he earns his diploma with honors.

In the early 1980s, driven by his interest 

in discovering the world and the big cities 

representing its palpable flurry and excellence, 
he decides to move to New York and study 

Economics and Political Science at Columbia 

University. 



Some years later he graduates from Western 

States University in Oregon, and comes 

into contact with the world’s most important 

multiracial and creative community. At the time, 

fascinated by the emerging and multifaceted 

world of fashion – characterized in Italy by 

the achievements of some among the biggest 

leading exponents of the international fashion 
industry such as Giorgio Armani, Gianni 

Versace, Valentino, Gian Franco Ferré, 

and Moschino – he makes his debut in this 

new enchanting universe, as a buyer for an 

important Texan men’s clothing retail chain, and 
lives in Dallas for more than a year.

Back in Italy, drawing on his experience 
gained in the U.S., he works for an important 

buying office, ADG Associated Dry Goods 
that markets the Italian brands in the major 

American chains of department stores; however, 

he feels shackled in this new job and, two 

years after the beginning of this experience, 
he decides that the time has come for him to 

take the plunge: in 1988 he decides to set up 

his own company, Sari Srl - in Milan, becoming 

his city of adoption and where he still lives - 

one of the very first dedicated spaces for the 
promotion and distribution of the young talents 

emerging onto the world’s fashion scene. Sari 

Srl still represents one of the best-known and 

appreciated Italian showrooms internationally.

Thanks to his ability to seek out the beauty and 

new talents – which immediately concretizes 

with the development of a distribution of new 

brands in the Middle and Far East markets - 

Giulio Di Sabato contributes to launch the young 

Dolce&Gabbana, Catherine Malandrino, Antonio 

Marras, Matthew Williamson, Nina Ricci, Claude 

Montana, and Thierry Mugler worldwide who, 

because of the visibility achieved in the short 

time, attain a point of sale in the most renowned 

boutiques and department stores throughout the 

world,  as  well as a global recognition of their 

own work.

 

Even if Milan has become his new city of 

adoption, Giulio Di Sabato travels around the 

world in search of talents, to promote the Italian 

creativity and craftsmanship of the small and 

medium enterprises – facing the enormous 

potential of the international market - and to 

build trade relationships with the most important 

representatives of the world of fashion, by 

conquering more and more areas.

Careful of the global changes, with new 

territories and boundaries, he takes up the 

challenges characterizing his new role of 

entrepreneur, for example, on the occasion 
of the collapse suffered by the powerful Asian 

economies in the second half of the 1990s 

which made the entire world tremble. In this 

respect, in 1997 Giulio Di Sabato, intrigued 

by the new commercial realities that open up 

to  the West after the fall of the Berlin Wall, 

expands his territorial coverage to RUSSIA, 
to the new republics arose after the fall of 

Communism, and to the Eastern European 

countries. Once again, he is able to recognize 

ahead of time the big trade potential of the 

former country of Tsars, which, a few years later, 

becomes one of the most important commercial 

partners for the Italian fashion distribution.

 

In the same period, he becomes a member 

of CAMERA NAZIONALE DELLA  MODA 
ITALIANA, (T.N.: The National Chamber for 

Italian Fashion) and is the only owner of a 

showroom in the whole country to sit among the 

representatives of the  most important Italian 

fashion brands.

In 2001, he is one of the members of the 

Scientific Committee for the ‘Competizione 
Internazionale  per giovani creatori di moda’ 

(T.N.: International competition for young 

fashion designers) -  organized by ‘Riccione 
Moda Italia’ – and  a member of the Nuova 

Accademia di Belle  Arti  Naba (T.N.: New Art 

Academy). Such memberships allow him to 

work closely with the creative realities of young 

Italian fashion designers, in order to intercept 

their potential and prepare them for international 

markets.

In 2003, in ASSOMODA – the Italian 

association of agents and distributors of Italian 

fashion,  the biggest and most important 

industry association in Europe – Giulio Di 

Sabato promotes the Code of Conduct, a 

document with a significant impact and a high 
social and commercial  value, intended  for  all 

members, in collaboration with the Chamber 

of Commerce of Milan. The Code of Conduct 

paves the way for the rules of conduct and the 

duty of loyalty of the members towards their 

colleagues. His precious contribution among 

the members, his increasingly international 

value, and the long experience gained over the 
years contribute, in October of the same year, 

to his first election as president of Assomoda, 
projecting him into the institutional world of 

representatives of the several associations 

related to the world of fashion, such as Camera 

Nazionale della Moda Italiana, Sistema Moda 

Italia (T.N.: Italian Fashion System), Camera 

Nazionale dei buyer (T.N.: National Chamber 

of Fashion Buyers), with which he collaborates 

closely, for the constant promotion of the ‘Made 
in Italy’ worldwide, by focusing the attention on 

the supply chain and on the distribution potential 

of the numerous brands manufacturing their  

products from the northernmost point to the 

deep south of Italy. He manages to aggregate 

and involve an increasing number of associate 

showrooms, one thousand in total, by keeping 

up the promotion of work for the young people 

who would like to star t a career in the fashion 

industry which, besides being the captivating 

universe of sequins, it is also a  world full of 

important and honorable professions to be 

taught, preserved and handed down from 

generation to generation. 

In 2008 he is a founding member and is 

elected as president of ASSOTEMPORARY 

– the Italian Association of temporary shops, 

showrooms, business centers, and spaces used 

for the organization of sales and events of the 

fashion industry – however, due to his several 

commitments, he leaves his seat and remains 

the Honorary President. Furthermore, he 



becomes a member of the Board of Directors 
and of the committee of FNAARC, the most 

important Italian organization of sales agents.

In 2011 – together with Mario Boselli, President 

of the National Chamber for Italian Fashion – is 

one of the promoters and of the main speakers 

of the first international event establishing an 
important bond of collaboration between Italy 

and China - the SINO-ITALIAN FASHION 
FORUM, organized by the China Fashion 

Association in cooperation with the Chinese 

Fashion Week and the National Chamber for 

Italian Fashion. This event represents the 

first steps towards the current most important 
commercial partner of the Italian fashion, 

in terms of vastness of territory, number 

of inhabitants, and of steady and growing 

purchasing power. 

Focusing the attention on the most important 

topics for him, that is to say the obligation to put 

the ‘Made in’ on products, the preservation of 
the production chain and the promotion of young 

fashion designers, in order to foster and better

safeguard the Italian products – he is among 

the organizers of the first MILAN FASHION 
GLOBAL SUMMIT, a new meeting point 

between China and Italy.

At the end of 2012, careful of the expansion 
of the new Milanese urban areas, he leaves 

the city center, representing the home of his 

activity, and moves to the emerging and creative 

district of Bovisa – which is also the place 

where the renowned Polytechnic University of 

Milan (Politecnico di Milano) iis located and, by 

challenging the stereotypes saying that fashion 

must stay in the central fashion district known 

as ‘Quadrilatero della Moda’, he opens a new 
showroom of futuristic beauty. Created out of 

a former industrial area, Sari Spazio Fashion 

Showroom – with its 2,200 sqm on three floors, 
and with dedicated corners aimed at giving a 

greater and better visibility to the distributed 

brands, can boast an art gallery, the so-called 

‘spazio Artgate’ for which he has received the 
prestigious recognition of the President of the 

Italian Republic Giorgio Napolitano; this space 

is conceived in collaboration with Fondazione 

Mazzotta to promote the young Italian artists. 

Moreover, the several visitors can enjoy a meal 

or a drink at the bar-restaurant or indulge in 

the chillout lounge experiencing a visual and 
sensory journey through the Italian beauties 

and qualities. A new showroom and new 

commitments: when in 2014 the hostility grows 

between two of the most important countries for 

the Italian fashion industry, that is to say Russia 

and Ukraine – Giulio Di Sabato, promotes, 

without any hesitation, an event that captures 

the attention and appraisal of all professionals of 

the international fashion world.

Together with Alexander Shumsky, owner of the 
most important Russian PR agency, president 

of the Mercedes Benz Moscow Fashion 

Week and the Russian Fashion Council, he 

organizes – in collaboration with the RUSSIAN 

MINISTRY OF INDUSTRY and TRADE and 

with the exhibition SUPER Milano, organized 

by PITTI IMMAGINE – the OPEN RUSSIAN 
FASHION event, during which well-known and 

emerging Russian fashion designers are hosted 

in different areas throughout the city. The event 

culminates in a gala evening held at Sari Spazio 

with the participation of the most influential 
Italian and Russian institutional authorities, 

both from fashion and industry. A political and 

civil message, to emphasize the impartiality 

of fashion, and the fact that creativity and art 

should have nothing to do with political and 

economic interests of the individual countries.

In 2015, his 25th year in business, Giulio Di 

Sabato continues to be a tireless traveler, to 

meet the most important representatives of 

the international fashion world, to sign new 

contracts with the leading distribution groups 

worldwide, to lay the foundations of projects 

that will be consolidated in the years to come, 

in other words he is a real promoter of the 

talent and of the creative and productive quality 

of the Italian small and medium enterprises. 

Thanks to his constant promotional work, many 

young fashion designers with their collections 

representing the ‘new voices’ of the Italian 
fashion, can finally access the glorious temples 
of the world’s luxury retail, with the opening of 
a dedicated corner, shop in shop, and mono-

brand stores, all this to give prominence to the 

excellence of the products ‘Made in Italy’.

In 2016, Giulio Di Sabato – after his third 

consecutive re-election as president of 

Assomoda – participates as a speaker in the 

most important events related to the world 

of international fashion: in Moscow at the 

‘Fashion Futurum’ conference – held during 
the MERCEDES BENZ MOSCOW FASHION 
WEEK, invited in his dual role of president 

and entrepreneur – on which occasion he 

takes part in a brilliant talk show on the 

future of distribution, in a direct comparison 

between tradition and e-commerce; then in 

Beijing during the MERCEDES BENZ CHINA 
FASHION WEEK where, further to a negotiation 

with Mattori PR office, he signs a five-year 
agreement with the Chinese Show Town aimed 

at presenting, during the two annual Chinese 

fashion weeks, some of the new young 

talents of the Italian fashion design, who may 

show their collections on the catwalks and 

meet the Country’s most influential buyers.

On 11th May of the same year, he is the 

promoter c/o the historical headquarters of 

CONFCOMMERCIO in Corso Venezia,47 

in Milan - of the Conference FUTURE 
LESSON, analyzing the present and future 

of the Italian fashion; with the intention of 

creating a consultation group to examine 
and safeguard the great potential of the 

fashion industry in Italy, through an ongoing 

dialogue between fashion schools and 

associations. At the speakers’ table there 

are Carlo Capasa, president of CNMI, 

Claudio Marenzi of SMI, Beppe Angiolini of 

the Chamber of Fashion Buyers, Roberto 

Portinari of ‘Piattaforma Sistema Formativo 
Moda’ and the most important representatives 

of fashion schools, all together to talk about 

system, sustainability, ‘Made in’ and young 
talents in order to preserve and constantly 

develop one of the main drivers of the 

Italian economy, and to protect the multiple 

activities of the ‘Made in Italy’ industry that 
- if it was a trademark – it would be the third 

most important in the world. In June, on the 

occasion of the Milan Men’s Fashion Week, 

he is among the members of the jury of the 

Graduates Fashion Show – organized by the 

Istituto Europeo di Design IED – for the Swiss 

Cross Textile Awards, an unprecedented 
award interlacing the art of recycling and 

fashion, through the talent of IED’s students. 



In the same year, 2016, Giulio Di Sabato 

participates in the Shanghai Fashion Week –

meeting its most important exponents – and in 
the Korean Fashion Week of Seoul, where he 

signs an important agreement with Songzio, 

the president of CFDK – Council of Fashion 

Designers of Korea – and one of the most 

renowned fashion designers of the country – 

to exchange and compare the potential of the 
fashion segment, between the two countries.

2017 is characterized by his return to China, 

by the development of new important projects 

and investments in Dubai and in the Persian 

Gulf countries, as well as the year of Korea and 

Japan. He also starts a new cooperation with 

the presidentship of Assocalzaturifici, Mipel, 
and Mifur in order to create new representation 

and distribution synergies with the agents and 

distributors enrolled as members of Assomoda, 

and, last but not least, 2017 is the year of 

consolidation and continuous development of 

those relations established in many years of 

hard work and gained experience.

In 2018, always attentive to market trends, 

he extend its range of action to the African 
continent where he begins to establish working 

relationships with the most important retailer in 

the fashion world; expansion activities continue 
in the Russian and Eastern European markets 

and the expansion of the business in China, 
with the consolidation of business relationships 

throughout Asia. 

In 2019 he becomes Ambassador of “Fashion 
for Peace”, an organization that deals with the 

development of work in Africa: his contribution 

is to encourage the development of the fashion 

sector in the various African countries giving 

the opportunity to the new generations to join a 

working context which, thanks to globalization, 
can offer concrete development opportunities for 

the young people of this continent. In the same 

year he becomes a vice president of FNAARC, 

the most important Italian organization of sales 

agents.

In 2020 the distribution relationship with 

the most important retailers in the Middle 

East continues over the years, a portfolio of 

customers with whom an important and lasting 

commercial exchange has been created in more 
than thirty years of fashion business, in a part 

of the world that is always attentive to the news 

proposed by internationals brands.

Al Tayer, Etoile and Chaloub Group in Dubai; Al 

Othman in Kuwait; Salam, 51East and Al Hazm 

in Qatar, Aishti in Lebanon; Glamour, Chamelle 
and Harvey Nichols in Saudi Arabia are among 

the most important and customized Sari 

Spazio’s business partners in the Middle East 

area together with a new important business 

partnership with Greenland, one of the biggest 

Chinese companies.

To fight the international economical disaster 
created by Covid, he is one of the promoter of 

“Best Showroom”, the Association that gathers 

around it the best Milan and Italian showrooms 

to promote the work of the small and medium 

fashion brands and the Made in Italy. 

In October, as purchasing manager -  for 

Italy and Europe -  of the fashion section of 

Greenland China, he took part at CIIE in 

Shanghai, presenting some Made in Italy brands 

of accessories and clothing - still unknown 

in China - for the launch and introduction of 

new Italian designers, excellence of small and 
medium artisanal enterprises  taking their first 
steps through the most important luxury market 
in the world; with a research entirely focused 

on discovering new talents who will be the 

protagonists of the fashion of the future.

On April 20, 2021, Giulio opens the Mercedes-

Benz Fashion Week Russia 2021, with the 

fashion shows of some of the brands in 

distribution: Collini, Hand Picked, Vuarnet, 

Daniela De Souza, Sharra Pagano and 

Pantofola d’Oro; with a selection of the best 

items from each FW 21-22 collection, the 

Sari Spazio brands, in live streaming, had the 

opportunity to offer their collections to the whole 

of Russia and to forty other countries connected 

to the event.

In September 2021, Giulio di Sabato goes on a 

business trip to Moscow, where he promotes, as 

a distributor, the RTW Daniela de Souza brand, 

organizing a trunk show at Bosco di Ciliegi 

Passage presenting - to a selected number of 

Russian VIP customers - some of the iconic 

garments of the Maison de Souza.

 

To be continued...

In 2020, Giulio di Sabato is awarded as 

Knight with the “Order of Merit of the Italian Republic” 

by the President of the Republic Sergio Mattarella for 

the development of Italian fashion in the world.





SARI SPAZIO

SHOWROOM

Established in 1988, Sari Spazio is one of the most important Milan fashion 
showroom, dedicated to distribution within its geographical areas of expertise 
(Eastern Europe and Middle and Far East and Africa) the company seeks out 
and forges commercial relations with major fashion department stores and 
retailers within these regions and assists the brands in the opening of their 
flagship stores, shop-in-shops, and corners.



The showroom consists in a three floor multi purpose building, with a total 
area of 2000 m2. Sari Spazio is conveniently located in Via Cevedale 5/A; the 
new space accommodates “Artgate” (a project created in collaboration with 
Mazzotta Foundation) along with a restaurant and a bar always at disposal of 
the showroom’s clients.





Thanks to its strategic position - is easily reached from the city’s important 
points: close to the highway leading to Milan Malpensa International Airport 
or to Milan Bovisa train station, - one of the Malpensa Express stops, only 
thirty minutes from the airport - ; easily reachable by metro MM3 Yellow Line 
Dergano, conveniently connected to Milan’s fashionable points of interest, 
Montenapoleone and Duomo and by car or taxi, close to the new modern city 
center, Piazza Gae Aulenti, easily reachable in a very short time. The showroom 
has a shuttle service available to its customers and, alternatively, convenient 
taxi vouchers to be able to move around the city.





Always searching for collections that, starting from the high quality of Made 
in Italy offer the highest parameters of craftsmanship, luxury and elegance, 
Sari Spazio - with a professionally built in almost thirty years of activity 
and experience - places the greatest attention to the choice of products 
exclusive suitable to an international audience following, season after 
season the different trends;  guaranteeing to its brands a safe and rewarding 
internationalization in the most important stores, boutiques chains and 
department stores of the territories of its own competence. 

MADE IN ITALY



NEW FW22 COLLECTION

SALES PERIOD: 15/01 — 15/03
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Giulio Di Sabato, always attentives to the new trends in fashion, constantly 
researches the talent of emerging designers who, strong of the long creative 
and productive Italian tradition, propose their innovative creations for the 
markets of tomorrow.



OUR SERVICES

Always paying the utmost attention to the different needs of brands and 
customers, Sari Spazio has identified a series of services that, during the 
entire distribution relationship, guarantee to both the best satisfaction and the 
most important guarantees in a work management that, year after year, can 
better protect the needs of all parties in question.



TO THE BRANDS TO THE CLIENTS

• Placement within the best stores in Eastern 
Europe, Middle and Far East and Africa 
through collaboration with over 100 buying 
international offices and agents.

• Sales staff training with the goal to 
optimize and increase the brand’s sell-
out performance and ensure an overall 
improved impression of the brand.

• A sell-through supervision in every store 
the brand has been placed in ensuring 
the best possible profit yield (an optional 
service).

• Marketing services consulting offering the 
creation of a tailored B2C communication 
strategy based on the characteristics of 
each market Sari Spazio Srl is operating in.

• Consultancy services for visual 
merchandising, store design and 
advertising support.

• Assistance in negotiations of the opening 
of flagship stores, shop-in-shop and 
corners and ensuring optimized visibility 
and distribution for the brand.

• Customer service and credit management.

• An e-commerce service enabling 
immediate automatic reorder placement 
with the possibility of selling the stock 
remainder at the end of the season to the 
B2C market.

• Total logistics service, from the review 
of received the orders to all procedures 
related to the delivery of the merchandise.

• 100% credit guarantee to the 
manufacturers.

• Distribution of the brands through various 
online and off-line retail channels.

• PR and marketing services that ensure 
the brands exposure and visibility through 
social networks and event organization in 
collaboration with the local government 
and press agencies, stylists and fashion 
celebrities.

• Continuous supervision of the designated 
markets aimed to ensure the brands’ 
correct distribution and avoid occurrence of 
a parallel market.

• Sales staff training within the respective 
market is performed through B2B sessions 
and e-learning apps which allows the staff 
to develop a complete understanding of 
the brand and its portfolio of products, thus 
leading to improved sell-out performance, 
better brand image representation and 
brand loyalty.



SALES AREA

EAST EUROPE

BULGARIA
CZECH REPUBLIC
MONTENEGRO

SLOVENIA
HUNGARY

CROATIA

POLAND
ROMANIA

SERBIA

CSI & RUSSIA

KAZAKHSTAN

KYRGYZSTAN

TAJIKISTAN

TURKMENISTAN

UZBEKISTAN

MOLDOVA
LITHUANIA
RUSSIA

LATVIA
UKRAINE

ESTONIA

GEORGIA

BELARUS
ARMENIA

FAR EAST

INDONESIA

SOUTH KOREA

SINGAPORE

MONGOLIA
HONG KONG

CHINA

MACAU

TAIWAN

MALAYSIA
JAPAN

THAILAND
INDONESIA

AFRICA

IVORY COAST

MOROCCO

SOUTH AFRICA

EGYPT

GHANA

NIGERIA

SENEGAL
KENYA

MIDDLE EAST

BAHRAIN

ISRAEL
OMAN

QATAR
SYRIA

TURKEY

LEBANON
CYPRUS

KUWAIT

JORDAN

IRAQ
IRAN

SAUDI ARABIA

UNITED ARAB EMIRATES



OUR OBJECTIVES



Considered a strategic region for the distribution of Made in Italy, with an ever 
increasing regard for China, Asia remains the privileged area of the world 
where Sari Spazio, for the years to come, will develop important distribution 
projects, of the brands represented, with the most important key players of the 
area.

Always attentive to the world of e-commerce, now more than ever with the 
international emergency caused by covid, Sari Spazio has structured an online 
platform that can manage the needs of numerous customers, in different parts 
of the world; offering them the possibility to work at “distance” in the same way 
as in “presence”, with a whole series of services that make e-commerce the 
new frontier of wholesale distribution B to B. 

E-COMMERCE ASIA





RELATIONS 
WITH RUSSIA

Starting in 1997, with the opening of the market in Russia and 
the entire Soviet Union and the massive importation of Italian 
brands in the new Russain fashion stores, Sari Spazio starts to 
build business relationship with the most important retailers all 
over the region and to start economical and political relations 
with Russian institutions, as president of Assomoda, intensifying 
the promotion of small and medium Italian enterprises in the 
country of the Tsars.



OPEN RUSSIAN FASHION 
MILAN 2014

Relations with Russia

Exchanges between the two countries intensify and after 
years of importation of Italian designers by Russia, the 
time has come to import, also in Italy, the new talents of 
Russian fashion. The first step is taken during the war 
events involving Russia and Ukraine where the Italian 
fashion world takes a super partes position: fashion is 
above all conflicts and has no preferences.

Sari Spazio hosts, in its Milan 
Showroom, an event that involved 
the whole city during the fashion 
shows of September 2014, in 
which ten of the most important 
Russian stylists present their 
collections to a parterre of 
guests involving Italian fashion 
institutions, the entire press and 
international showrooms, always 
attentive to the latest trends in 
terms of talent and creativity; in 
collaboration with the Ministry of 
Industry and Trade of the Russian 
Federation and together with 
Alexander Shumsky, president of 
the Russian Fashion Council and 
Mercedes-Benz Russian Fashion 
Week.

Giulio Di Sabato with Mario Boselli - Honorary President of the National Chamber of 
Italian Fashion at “Art Gate Gallery” in Sari Spazio Showroom

Giulio Di Sabato with Maria Mogsolova Lisowski - 
Journalist of FashionTV, and Alexander Shumsky 
- President of the Russian Fashion Council



FASHION FUTURUM 
MOSCOW 2016
To discuss the increasingly important exchanges with 
Russia, in 2016, Giulio Di Sabato participates to Fashion 
Futurum, a round table that gathers the most important 
speakers in the world of international fashion, he 
represents – as president of Assomoda and Sari Spazio 
owner – all the Italian multibrand showrooms, the vehicles 
for the distribution of fashion brands all over the world, in a 
careful and targeted discussion on making internalization 
the real engine of exchange between different countries .

2020 is the lost occasion to 
participate to the Mercedes Benz 
Fashion Week, together with 
the thirty most important Italian 
multibrand showroom, in an action 
- Assomoda e Russian fashion 
Council together - designed to 
strengthen trade between the two 
countries, and cancelled due to 
coronavirus problem: an event 
postponed to the beginning of 
2021.

Giulio Di Sabato with 
Carlo Capasa - President of the National Chamber of Italian Fashion

Startup Fashion Show

Relations with Russia



MERCEDES-BENZ FASHION 
WEEK RUSSIA 2021

Relations with Russia

On April 20, Sari Spazio Multibrand Fashion Showroom 
took part in the Mercedes-Benz Fashion Week Russia 
2021, by showing its distribution brands: Collini, Hand 
Picked, Vuarnet, Daniela De Souza, Sharra Pagano and 
Pantofola d’Oro. The day was made up of four digital 
fashion shows, one for each apparel brand, each of which 
showed their best outfits of the fall winter 21/22 season.

The show started with the luxury 
Italian brand Collini, which 
presented its men’s and women’s 
collection with the accompaniment 
of the historic women’s jewelry 
brand Sharra Pagano of Milan.

The next to show was the young 
brand Hand Picked with its 
men’s collection created with 
contemporary and sustainable 
denim. Hand Picked was 
accompanied by the Italian shoe 
brand with a centennial history 
linked to the world of football - 
Pantofola d’Oro.

The third brand was Vuarnet 
with the apparel and ski wear 
collections for men and women. 
The brand offers a combination 
of protection against bad weather 
and French sporty elegance. 
Vuarnet was accompanied by the 
new Sneakerball collection of the 
high quality Italian footwear brand 
- Pantofola d’Oro.

To conclude the show was 
Daniela De Souza with her 
elegant evening dresses. The 
brand combines high quality 
silk, precious lace and macramé 
with rich hand-made embroidery. 
The evening dresses were 
accompanied by Sharra Pagano, 
a historic jewelry brand from 
Milan.

click here 
to watch the show

SARI SPAZIO 
FASHION SHOWROOM 

MEETS
MERCEDES- BENZ 

FASHION WEEK RUSSIA 

#mbfwrUSSIA
DIGITAL  FASHION  SHOW  |  APRIL 20TH 

STREAMING  LIVE  ON - vogue.ru   |   lofficielitalia.com

STARRING  BRANDS

COLLINI - 15.30   |   HAND  PICKED -  16.00
VUARNET - 17.30   |   daniela de souza - 18.00

with 
sharra pagano  and   Pantofola d'oro

*moscow time 

The first fashion show - Collini and Sharra Pagano

https://www.youtube.com/watch?v=zsKUNGFVvik&list=PLlYgf3Jr9p37YX4NbLdOtSnKqpa5c67Iv
https://www.youtube.com/watch?v=zsKUNGFVvik&list=PLlYgf3Jr9p37YX4NbLdOtSnKqpa5c67Iv


In the company of Elena Bugranova - President of the Russian Buyers Union

FROM RUSSIA WITH LOVE
MOSCOW, 2021
In September 2021, Giulio di Sabato goes on a business trip to 

Moscow, to meet Alexander Shumsky - president of the Russian 
Fashion Council and Mercedes-Benz Russian Fashion Week 

Russia - to restart the exchange relations interrupted due to the 
covid, for the promotion of small and medium-sized enterprises 

of Italian fashion in Russia, and of young Russian designers for 

the Italian and international market, through distribution in Italian 

showrooms, and participation in the next editions of the Russian 
Mercedes-Benz Fashion Week.

In the same days he promotes, as a distributor, the RTW 

Daniela de Souza brand, organizing a trunk show at Bosco di 

Ciliegi Passage presenting - to a selected number of Russian 

VIP customers - some of the iconic garments of the Maison de 

Souza.

Relations with Russia

The designer Daniela de 
Souza, in addition to producing 
a collection sold in the most 
important stores in the world, 
creates unique dresses for 
each individual customer, which 
combine the high quality of silk, 
precious lace and macramé with 
rich hand-made embroidery.

Daniela de Souza with the models at the Bosco Ceremony

Trunk show





RELATIONS 
WITH CHINA

China has become the world’s largest luxury goods market. 
Personalized fashion brands and designers will have a huge room 
for growth. More and more personalized designer brand receive 
more attention, while the designer brand in retail market share also 
increase steadily. Many local designer brands become successful 
through the Internet platform. Many designers integrated shop 
mushroomed to take out. More and more people are interesting on 
apparent personalized designer brands. Chinese fashion designer 
is the rapid progress also more eager to led the trend, fashion, we 
believe that the China market’s huge volume can create a lot of 
miracles for new brands.



Relations with ChinaRelations with China

SINO-ITALIAN FASHION 
SUMMIT 2011 BEIJING
In 2011 - together with Cavaliere Mario Boselli, President of 

the Italian Chamber of Fashion, Giulio di Sabato was one of 

the promoters and keynote speakers of the first international 
event that establishes a link between Italy and China - the new 

Sino-Italian Fashion Forum, organized by the China Fashion 

Association together with the Chinese Fashion Week and the 

National Chamber of Italian Fashion; taking the first steps in 
what, in a very short time, will become the most important 

trading partner of Italian fashion community, due to the vastness 

of the territory, the number of inhabitants and the constant and 

growing purchasing power.

In China, consumption is not only 
growing rapidly in quantitative 
terms but also has moved from 
a demand for volumes to a need 
for quality, brands, innovation, 
creativity and is characterized 
by an ever greater propensity for 
segmentation and personalization. 
In this regard Giulio di Sabato in 
his speech in Beijing underlines:

The outcome of the summit is a benevolent one 

for both countries: in addition to the cultural 

exchange in which Beijing has shown itself 
favorable in hosting “Milano Moda Showroom” 

at home, and Milan, in turn, has welcomed the 

Chinese brands during its Fashion Week, where 

important trade agreements were signed. Among 

the goals achieved are the opening of new stores 

in important cities such as Shanghai, Changsha, 

Chengdu and Sheieng, construction of new 

contacts and promotion of “Made in Italy”. 

The growth of the middle 
class in the People’s Republic 
inevitably creates interest of 

local entrepreneurs. They are 
looking forward to see the 

birth of realities that are able 
to respond to the new market 

needs. Nowadays, local business 
are looking for casual brands, 
sportswear or collections of 

young, in general less known 
designers, who maintain the 

unique characteristics of “Made in 
Italy”, and keep affordable prices. 
The answer lies in the spread of 
multibrand stores and this is an 
opportunity that the intermediate 

distribution, which I represent 
here, hardly fail to grasp

“

“

Participants of the first Sino-Italian Fashion Summit

Made in Italy goes to China 
on Fashion Magazine



Palazzo Mezzanotte, Milan Italy

FASHION GLOBAL SUMMIT 
MILAN 2012
The leading theme of the Milan Fashion Global Summit 

2012 held at Palazzo Mezzanotte was the haute de gamme 

twinning between Italy and China. Organized by Class Editori 

and in collaboration with the CNMI, supported by Cng and 

China Fashion Association, the topic of the global market was 

discussed and the chances for high-growth fashion brands were 

opened up. Among the main exponents from the Italian side are 
Paolo Panerai, CEO of Class Editori, Mario Boselli, president of 

the CNMI and Giulio di Sabato, president of Assomoda. 

On the Chinese side to discuss the macroeconomic situation 

of fashion and textiles in the front row are: Zhang Zhifeng, 
president and artistic director of Ne.Tiger, Du Yuzhou, honorary 

president of China national garment association, Li Dangqi, 
president of China fashion association and Ji Wenbo, creative 

director of Officiel China.      

Relations with China

Cult event of the Mfgs 2012 will 
be the show, for the first time 
in Italy, of the haute couture 
brand Chinese created by Zhang 
Zhifeng Expansion in the plans of 
the brand foreign exchange and 
the strengthening of accessories.

Ne.Tiger is one of the most famous Chinese haut 
de gamme fashion brands in the world.



MERCEDES BENZ FASHION
WEEK BEIJING 2016
Show Town Eastime showroom is a great platform for brands, 

presented during Mercedez - Benz China Fashion Week. 

Chinese fashion sector, including designers, brands and 

retailers is actively developing in recent times. As long as, 

brands are searching for retailers, agents, for their part, are in 

urgent need of brands that produce high-quality products to 

provide showrooms with talented designers and fashion buyers 

in order to create an excellent working environment. This years 
has been extremely productive for Shitang and Dfo showroom, 

due to a great success during Shanghai Fashion Week SS 201, 

leading to increase of their activities, which resulted not only 

in rising number of buyers and clients, but also in the quichly 

upgraded business in terms of both the quantity and quality. 

Relations with ChinaRelations with China

SHOW 
TOWN 

Show Town is a benchmark, which 
is committed to create a benefit 
to the whole Chinese fashion 
industry. It has helped to promote 
the developing of clothing sector, 
to share the important experience 
with foreign counterparts and 
most significantly, to built up 
the “ecological chain” of fashion 
creative industry. 

Following the results of the 
cooperation during the Fashion 
week, Show Town has met 
multiple targets. It fostered 
deep and profound cooperation 
between the members of the 
fashion creative industry. It does 
not only promote the development 
of local fashion creative 
industries, but also is focused on 
one of the most topical subject 
of the world of fashion, such as 
a problem of “entrepreneurship 
and innovation”. As a result, the 
cooperation had a beneficial 
impact for all international 
participants.

Giulio Di Sabato, in role of 

Assomoda’s president – thanks to 

collaboration with the Studio Mattori 

will sign – a 5 - year agreement with 

the chinese Show Town, in order 

to guarantee the participation, of 

the new creative talents of Italian 

fashion world at the future editions 

of Beijing Fashion Weeks. Selected 

italian brands, that participate at this 

first edition, under the guidance of 
Assomoda – scheduled from 25 to 31 

of March 2016 – are: 

Patrizia Pepe Man, Chicca Lualdi, 
Mauro Gasperi, Filippo Fanini,  

Ultràchic, Los Angeles Gang, 
Balossa, Cividini Man, Mattia 

Capezzani, Cutuli Cult and 

Jamais Sans Toi.



CHINA INTERNATIONAL 
IMPORT EXPO 
SHANGHAI 2020

Relations with China

Giulio di Sabato at the opening of the Sari Spazio - 
Greenland europe buying office in Italy. 

Creating the opportunity of an 
important collaboration that lays 
the foundations for the opening of 
a multi-brand showroom - for the 
distribution of small and medium-
sized made in Italy companies 
- a multi-brand store that offers 
an important overview of the 
novelties of Italian brands - from 
clothing to design to food - and the 
possibility of opening dedicated 
corners in the group’s department 
stores is the mission that Giulio di 
Sabato, always attentive the new 
worldwide trends, is proposing 
as Assomoda President and 
businessman.

Giulio di Sabato, Italian and European representative of the 

Greenland group, takes to the third edition of the CIIE Expo 

in Shanghai. The mission aims to present the new realities of 

Made in Italy, young brands of excellence and still unknown 
to the Chinese market, which could be the new distribution 

realities in the most important market in the world. Rubues, a 

refined brand that ranges from clothing to jewelery, with high 
quality handcrafted shoes and bags and perfumes created 

by the most important “noses” in the world; ACBC a young 

company that has made, with great technological research and 

great care of environment, one of the most innovative footwear 

brands in the world; Skill Officine, an Italian brand dedicated 

to the contemporary world that combines the timelessness of 

streetwear with the craftsmanship of the Italian supply chain; 

Hand Picked, a menswear brand dedicated to the world of 

jeans and ready to wear, that draws using the best fabrics of 

the Italian tradition to create garments with an exclusive taste 
are among the proposals that have most intrigued the Chinese 

market.

Rubeus - one of the brands that Giulio brought to China.

National Convention and Exhibition Center
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