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Face-Off was born in 2020 as a container of innovative ideas and concepts given by Lele 
Danzi's creativity and experience for 25 years in the design and eyewear sector. 

  Our official testimonial is the multi-award winning footballer Daniel Alves who supports us 
from the beginning for every project. 

  The first project launched on the market was a solar vision with a pure fashion connotation, 
for which innovative technologies were used to create the photochromic or polarized solar 

lens that changes color in the sun and protects from UV rays. 
  Mirror flashes were applied to the lens itself, creating a collection of 12 colors in 3 sizes: 

adult, teenager and child.  This project is already under development with new ideas such as 
a cap with visor and other new prototypes for the year 2022. At the moment we are 

collaborating with an important luxury brand. 

  The project we are launching now is a unique sunglasses in the world, as it is equipped with 
a complete rotation system of the temples which makes the glasses double-face, hence the 

name "Reverso".  The temples can also rotate and intertwine in the two colors.  The 
collection consists of a single unisex model in 8 colors + 8 more to be released in January 

and a new aluminum version. 

Exclusivity and innovation are at the base of our commitment  

S E N Z A  P A Y O F F
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As official testimonial and partner of the entire Face-Off 
project. 

The most successful footballer in history who played in 
the most important teams such as Barcelona, Juventus, 
Paris Saint Germain and in the Brazilian team chooses 
the coolest brand Face-Off ! 

He is also known for being a skilled promoter of values 
on social networks with his 32 million followers.  

OFFICIAL TESTIMONIAL WORLDWIDE

DANIEL ALVES
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OUR ICONIC CONCEPTS

THE VISOR 
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WHY WE ARE HERE

Our mission is to transform a personal protection into 
an icon of style, innovation and creativity. 
Yet, we are much more than this! 

Face-Off is the accessory conceived for trend setters 
and for people used to be stylish in any circumstance. 
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UV filter 
Photochromic  
Polarized 

Anti fog 
Water resistant 
Anti- static  

Anti-scratch  
Anti- glare  

THE FIRST FASHIONABLE AND PROTECTIVE VISOR IN 
THE WORLD

 These ultralight, anti-fog visors combine Italian creativity 
with photochromic and polarised lenses. 

Each visor has three different layers, each with a specific 
function - photochromic lens, strengthening and anti-fog - 
combined using cutting-edge technology. The coloured 
headband is made of eco-leather, using special HF 
processing, and comes with a special, seamless 
sweatband. It's all about fashionable comfort. 

Protection is fashionable! A must-have glamour and tech 
accessory wearable at any time.

THE VISOR



7

MUST-HAVE

The glamour-tech visor is suitable 
wherever you, indoor or outdoor, are 
whatever you do, from sport to lifestyle.  

The photochromic visor becomes polarized 
in outdoor activities like cycling, sailing, 
walking or any other discipline. 
Choose your lens according to your mood. 



It identifies the unique  eyewear concept we are 
proud to launch. 
REVERSO sunglasses are double-faced and 
completely flipped.  
By revoling its temples, you completely change 
the color of both front and temples. 

You decide the style that suits your daily outfit. 

REVERSO is the answer, with which opposites, 
dichotomies and ideas can coexist.   

Have fun choosing your style and your point of 
view with double-sided glasses. 

SUNGLASSES



Closing protection lenses system 



Il nuovo occhiale da sole modello “Reverso” è Double-Face, realizzato con 
una tecnica di Bi-iniezione e caratterizzato da un sistema di rotazione delle 

aste che permettono di capovolgere l’intero occhiale sui due colori. 

The new "Reverso" sunglasses model is Double-Face, made with a bi-
injection technique and characterized by a rotation system of the temples 

that allow the entire eyewear to be turned over on the two colors. 

Le aste stesse posso avvitarsi nei due colori.  

The temples themselves can be screwed in both colors. 

Il prodotto va maneggiato con cautela senza sforzare gli avvitamenti e le 
lenti vanno pulite con un panno umido, no solventi. 

The product must be handled with caution without forcing the screwings 
and the lenses must be cleaned with a damp cloth. No solvents. 

www.faceoffitaly.com  

The eyewear is made with a bi-injection production technique for both the fronts and the flexible 
temples rubberized with inner metal cores.   

The CR39 sun lenses is base zero curved.

TECNICAL DETAILS 
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ONLINE MARKET

SHOW-ROOM

SHOPS

DISTRIBUTION 

CO-BRANDING CUSTOMIZATION 

OUR STRATEGY
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By the year 2040, e-commerce will facilitate up to 95% of purchases (Nasdaq) 

In 2020, the number of digital shoppers is expected to be 2.05 billion, and the number is expected to continue 
growing in 2022 to reach 2.14 billion. This 
means that one in four people will buy online 
(26.28% of the 7.8 billion people in the 
world). Cumulative data predicts a 276.9% 
increase in worldwide e-commerce sales 
(Shopify) for the next few years. 

-By 2022, global e-commerce sales for 
consumer goods (FMCG) will become a $ 
400 billion opportunity and will be in Asia 
where we will see one of the largest growth 
in the next five years (Nielsen). 

-European citizens are making more and more purchases outside the borders of their country of origin: while 44% 
of Europeans make purchases only in their own country, there is 47% who buy indiscriminately even abroad and 
9% who buy only  'abroad.  (Paypal) 

-It is mainly purchased from China, the UK, the USA and Germany (Google Consumer Barometer). 

-In 2020, e-commerce sales are expected to account for 15.5% of retail sales worldwide (Oberlo). 

WHY CHOOSE E-COMMERCE 
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TREND SETTERS AND VIPS

Also well-known people like vips, 
managers, artists and social influencers are 
choosing Face-Off visors to launch a new 

fashion trend among thousands of followers. 

Sfera Ebbasta and Angelina 3,3 Mln Followers 

Raffaella Zardo 220 k Followers 

Golf pro JacopoVecchi FossaZoe Cristofori 750 k Followers Joana Sanz 737 k followers
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Face-off Italy first launch happened in the most exclusive fashion 
frame in Riccione, the Ferretti Boutique with guest star the famous 
trapper singer Sfera Ebbasta. Among other guests there were fashion 
bloggers, influencers, fashion entrepreneurs and, of course, special 
friends. 
Afterwards, Face-off visors were officially introduced to customers, 
fashion retailers and journalists at the annual trade-show White in 
Milano that took place during the Fashion Week. It was there that the 
Face-off brand had the privilege to be entitled by the organiser White's 
official partner.

EVENTS 

25.7.2020 ‘launch event’ Fetterri Boutique, Riccione 

24-27.9.2020 ‘White show Milano’, Milan 
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CAP-OFF: this is 
the name of our 
visor-hat comb 
reference. 
Sophisticated, 
informal, 
versatile and 
extremely 
comfortable, this model is actually unique 
because allows people to cover heads 
while protecting faces.  

CAP OFF restyled the classic Breton 
sailor's skullcap with the dome cut into 
wedges and the rounded lapel. A gold 
plated automatic button enables to put off 
and put on the visor very quickly and then 
change it with another color or simply 
clean it.

CO-BRANDING 
CAP-OFF + DORIA 1905

the new project was 
born with an 
important Italian 
company, MooRer, 
leader in the fashion 
sector as regards high 
quality jackets and 
down jackets.  the 
tanned project of 
creating an iconic 
down jacket for a medium-high target that has 

incorporated the face-off visor, 
detachable if necessary. 

 Ideal product for those who practice 
sports at high altitudes and those 
who simply want to protect 
themselves from the cold, wind, 
snow and strong sun reflections. 

FACE-OFF + MOORER
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Women, men, millennials, kids 
are all in target with our Face Off 
visors and Reverso Sunglasses as 
the collection includes a wide 
range of colors and different 
sizes.  

Hence, suitable for everybody! 

TARGET 
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ONLINE CAMPAIGNS

Our marketing strategy for                      
social networks identify the               
categories and countries most          
interested and we follow the                  
trends monthly. 

In our time social networks are a winning 
communication key with which a feedback 
is inevitable.
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Entrepreneur, creative director, designer and trend setter.  
In 1996 he entered the world of eyewear, upsetting the 
market with a touch of freshness and originality through 
ideas and innovation supported by cutting-edge 
marketing strategies.  Danzi is in fact one of the first to 
use famous people associated with his brands such as 
Vasco Rossi, Alex Del Piero and Daniel Alves. 

His invention of the lowered temple, such as the use of 
lenses in a creative way and the VV Cigar project, 
reading glasses enclosed in a cigar-shaped case was the best-selling in the 
world and also became a fashion accessory. 

Together with Alessandro Del Piero he launched the AirDP project, whose 
eyewear is still among the best sellers thanks to the lightness and flexibility 
of the materials.  The transparent shoe that first opened the market followed 
today by the big brands. 

Until the birth of FACE-OFF with the launch of the world's first 
photochromic and polarized visor and the latest REVERSO novelty, the first 
reversible sunglasses.

FOUNDER AND CREATOR

LELE DANZI
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New graduate in Sociology Eleonora joins the 
Face-Off Team from the first months of her life, 
collaborating with Lele Danzi for the creation of 
the Visiere project and giving life to today's 
reality. 

Living the project immediately and having 
actively contributed to its realization, Eleonora 
becomes CEO of the innovative start-up. 

Following the continuous development of the 
company's ideas, Eleonora takes care of the 
management of each project from start to finish.

PROJECT MANAGER AND CEO

ELEONORA MAZZA
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BRANDING 

FUTURE DEVELOPEMENTS 

OEM 

SPONSOR AND PARTNER OF 
IMPORTANT COMPANIES AND 
INITIATIVES

INTERNATIONAL SHOP 

MUST HAVE 
ACCESSORIES
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LUCK DOES NOT EXIST,           
THERE IS ONLY THE MOMENT 

WHEN IDEAS  MEETS 
OPPORTUNITY

THANK YOU
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